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https://www.lavanguardia.com/economia/20200403/48280345019/recuperacion-economica-coronavirus-covid-19-deloitte.html





1 2 3  4            
reacción  adaptación  anticipación  transformación

CONFINAMIENTO NUEVA
CONVIVENCIA VUELTA A LA  NORMALIDAD

AISLAMIENTO DISTANCIA DE
SEGURIDAD

RELACIONES 
SOCIALES







A  B  C            

MARZO-AGOSTO 2020 AHORA Y 2021 A PARTIR DEL 2021

urgencia             resistencia         transformación









https://youtu.be/Ys1kTnwyRfs
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https://titeredata.eu/wp-content/uploads/2020/05/Impacto-en-el-sector-titeres-del-covid-19-oleada-1.pdf



https://www.statista.com/statistics/1116242/things-people-will-try-and-avoid-once-covid-19-restrictions-are-lifted/
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https://habo.studio/entertainment-barometer-october-2020/
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https://www.gvpta.ca/files/docs/GVPTA-PatronInsightsReport-Sep_11_2020.pdf
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https://titeredata.eu/wp-content/uploads/2020/05/coronavirus-theater-report-washington-dc.pdf
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https://www.wallacefoundation.org/knowledge-center/pages/arts-organizations-early-response-to-covid-19-uncertainty-insights-from-the-field.aspx
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https://trgartsresiliency.com/benchmark



https://www.pec.ac.uk/assets/publications/Cultural-consumption-study-week-6.pdf
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https://youtu.be/wsSJhZsYr0Y



No utilicemos la estadística 
como hacen los borrachos 

con las farolas: 
para apoyarse

y no para iluminarse
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